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This document is solely for the use of professional
investors and should not be relied upon by any other
person. It is not intended for use by retail clients.
Important Information and Risk Factors
Baillie Gifford & Co and Baillie Gifford & Co Limited are
authorised and regulated by the Financial Conduct Authority
(FCA). Baillie Gifford & Co Limited is an Authorised
Corporate Director of OEICs.
Baillie Gifford Overseas Limited provides investment
management and advisory services to non-UK
Professional/Institutional clients only. Baillie Gifford Overseas
Limited is wholly owned by Baillie Gifford & Co. Baillie
Gifford Overseas Limited is authorised and regulated by the
Financial Conduct Authority.
Baillie Gifford Asia (Hong Kong) Limited
柏基亞洲(香港)有限公司 is wholly owned by Baillie Gifford
Overseas Limited and holds a Type 1 and Type 2 licence from
the Securities & Futures Commission of Hong Kong to market
and distribute Baillie Gifford’s range of collective investment
schemes to professional investors in Hong Kong. Baillie
Gifford Asia (Hong Kong) Limited 柏基亞洲(香港)有限公司
can be contacted at Suites 2713-2715, Two International
Finance Centre, 8 Finance Street, Central, Hong Kong,
Telephone +852 3756 5700.
Baillie Gifford Investment Management (Europe) Limited
provides investment management and advisory services to
European (excluding UK) clients. It was incorporated in
Ireland in May 2018. Baillie Gifford Investment Management
(Europe) Limited is authorised by the Central Bank of Ireland
as an AIFM under the AIFM Regulations and as a UCITS
management company under the UCITS Regulation. Baillie
Gifford Investment Management (Europe) Limited is also
authorised in accordance with Regulation 7 of the AIFM
Regulations, to provide management of portfolios of
investments, including Individual Portfolio Management
(‘IPM’) and Non-Core Services. Baillie Gifford Investment
Management (Europe) Limited has been appointed as UCITS
management company to the following UCITS umbrella
company; Baillie Gifford Worldwide Funds plc.

Through passporting it has established Baillie Gifford
Investment Management (Europe) Limited (Frankfurt Branch)
to market its investment management and advisory services
and distribute Baillie Gifford Worldwide Funds plc in
Germany. Similarly, it has established Baillie Gifford
Investment Management (Europe) Limited (Amsterdam
Branch) to market its investment management and advisory
services and distribute Baillie Gifford Worldwide Funds plc in
The Netherlands.
Baillie Gifford Investment Management (Europe) Limited
also has a representative office in Zurich, Switzerland pursuant
to Art. 58 of the Federal Act on Financial Institutions
(“FinIA”). The representative office is authorised by the Swiss
Financial Market Supervisory Authority (FINMA). The
representative office does not constitute a branch and therefore
does not have authority to commit Baillie Gifford Investment
Management (Europe) Limited.
Baillie Gifford Investment Management (Europe) Limited
is a wholly owned subsidiary of Baillie Gifford Overseas
Limited, which is wholly owned by Baillie Gifford & Co.
Baillie Gifford Overseas Limited and Baillie Gifford & Co are
authorised and regulated in the UK by the Financial Conduct
Authority.
Persons resident or domiciled outwith the UK should
consult with their professional advisers as to whether they
require any governmental or other consents in order to enable
them to invest, and with their tax advisers for advice relevant to
their own particular circumstances.
This document contains information on investments which
does not constitute independent research. Accordingly, it is not
subject to the protections afforded to independent research and
Baillie Gifford and its staff may have dealt in the investments
concerned.
All information is based on a representative portfolio, new
client portfolios may not mirror the representative portfolio
exactly. As at September 30, 2022, in US dollars and sourced
from Baillie Gifford & Co unless otherwise stated.

South Africa
Baillie Gifford Overseas Limited is registered as a Foreign
Financial Services Provider with the Financial Sector Conduct
Authority in South Africa.

North America
Baillie Gifford International LLC is wholly owned by Baillie
Gifford Overseas Limited; it was formed in Delaware in 2005
and is registered with the SEC. It is the legal entity through
which Baillie Gifford Overseas Limited provides client service
and marketing functions in North America. Baillie Gifford
Overseas Limited is registered with the SEC in the United
States of America.
The Manager is not resident in Canada, its head office and
principal place of business is in Edinburgh, Scotland. Baillie
Gifford Overseas Limited is regulated in Canada as a portfolio
manager and exempt market dealer with the Ontario Securities
Commission ('OSC'). Its portfolio manager licence is currently
passported into Alberta, Quebec, Saskatchewan, Manitoba and
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Newfoundland & Labrador whereas the exempt market dealer
licence is passported across all Canadian provinces and
territories. Baillie Gifford International LLC is regulated by the
OSC as an exempt market and its licence is passported across
all Canadian provinces and territories. Baillie Gifford
Investment Management (Europe) Limited (‘BGE’) relies on
the International Investment Fund Manager Exemption in the
provinces of Ontario and Quebec.

Past Performance

Baillie Gifford Overseas Limited is licensed with the Financial
Services Commission in South Korea as a cross border
Discretionary Investment Manager and Non-Discretionary
Investment Adviser.

Past performance is not a guide to future returns. Changes in
investment strategies, contributions or withdrawals may
materially alter the performance and results of the portfolio.
Material market or economic conditions will have an
impact on investment results. The returns presented in this
document are gross of fees unless otherwise stated and reflect
the reinvestment of dividends and interest.
Historical performance results for investment indexes
and/or categories, generally do not reflect the deduction of
transaction costs and/or custodial charges or the deduction of
an investment management fee, the incurrence of which would
have the effect of decreasing historical performance results.
It should not be assumed that recommendations/
transactions made in the future will be profitable or will equal
performance of the securities mentioned.

Australia

Potential for Profit and Loss

Baillie Gifford Overseas Limited (ARBN 118 567 178) is
registered as a foreign company under the Corporations Act
2001 (Cth) and holds Foreign Australian Financial Services
Licence No 528911. This material is provided to you on the
basis that you are a “wholesale client” within the meaning of
section 761G of the Corporations Act 2001 (Cth)
(“Corporations Act”). Please advise Baillie Gifford Overseas
Limited immediately if you are not a wholesale client. In no
circumstances may this document be made available to a “retail
client” within the meaning of section 761G of the Corporations
Act. This material contains general information only. It does
not take into account any person’s objectives, financial
situation or needs.

All investment strategies have the potential for profit and loss.

Japan
Mitsubishi UFJ Baillie Gifford Asset Management Limited
(‘MUBGAM’) is a joint venture company between Mitsubishi
UFJ Trust & Banking Corporation and Baillie Gifford
Overseas Limited. MUBGAM is authorised and regulated by
the Financial Conduct Authority.

South Korea

Israel
Baillie Gifford Overseas is not licensed under Israel’s
Regulation of Investment Advising, Investment Marketing and
Portfolio Management Law, 5755-1995 (the Advice Law) and
does not carry insurance pursuant to the Advice Law. This
document is only intended for those categories of Israeli
residents who are qualified clients listed on the First
Addendum to the Advice Law.

Stock Examples
Any stock examples, or images, used in this paper are not
intended to represent recommendations to buy or sell, neither is
it implied that they will prove profitable in the future. It is not
known whether they will feature in any future portfolio
produced by us. Any individual examples will represent only a
small part of the overall portfolio and are inserted purely to
help illustrate our investment style. A full list of portfolio
holdings is available on request.

Financial Intermediaries
This document is suitable for use of financial intermediaries.
Financial intermediaries are solely responsible for any further
distribution and Baillie Gifford takes no responsibility for the
reliance on this document by any other person who did not
receive this document directly from Baillie Gifford.

Executive Summary
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Product Overview
US Equity Growth is a long-term, concentrated, regional equity strategy investing in exceptional growth business in the USA.
These businesses are owned for long enough that the advantages of their business models and strength of their cultures become
the dominant drivers of their stock prices.

Risk Analysis
Key Statistics
Number of Holdings

47

Typical Number of Holdings

30-50

Active Share

93%*

Annual Turnover

9%

*Relative to S&P 500. Source: Baillie Gifford & Co, S&P.

For growth investors, the key question shouldn't be
'what's expanding?' but 'what's changing?'
Changes in supply and demand through
expansionary, disruptive and replacement growth
engines drive opportunities within the economy,
even during recessions
Adaptability and resiliency are key in challenging
times. Companies that provide this to their
customers should be valuable

Baillie Gifford Key Facts
Assets under management and advice
Number of clients
Number of employees
Number of investment professionals

US$254.0bn
846
1820
385

Commentary
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The engines of growth

Expansion. Disruption. Replacement.

Despite better relative returns this quarter than the
previous few quarters, we understand how challenging
the last year has been, particularly if you’ve only been
invested with us for a few years. We appreciate our
clients support and patience, and we want to reassure that
we are excited by the prospects for long-term growth
investing.
Market fear and uncertainty are heightened. Events
ranging from geopolitical tension and war in Europe to
pandemic-induced supply chain constraints, labour
shortages, and rampant inflation have left many
wondering what’s next for growth investors.
It’s a fair question. Why do we remain excited about
the long-term while facing this challenging economic
environment? It comes down to what drives growth, the
‘engines’ of growth. We’ve been thinking a lot about
where growth comes from to help us understand what
might drive returns over the next decade. We believe that
opportunities for growth investors come as much from
change as from economic expansion. Critically, this
dynamism appears as strong as ever, even in these
difficult times.

Growth comes from the interaction between supply and
demand and the factors that affect them. Neither supply
nor demand is static, and we see three main ‘engines’
powering the process: Expansionary Growth, Disruptive
Growth and Replacement Growth.
These engines ignite when:
⎯ Expansion: demand grows, and supply rises to meet it
⎯ Disruption: demand doesn’t grow, but supply
innovates to meet existing demand better
⎯ Replacement: new demand supersedes old demand
following changes elsewhere in the system
They are not mutually exclusive, of course – many
companies exploit more than one engine. But at a high
level, each provides opportunities for growth, even in a
system that is not growing itself.
Looking at the portfolio today through the lens of
these engines highlights the challenges and opportunities
for our companies and gives us considered confidence for
future returns overall. Let’s briefly look at each in turn.

Commentary

Macroeconomics and innovation are primary sources
of demand growth here. The outlook for these is mixed.
On macroeconomics, the global economy is a
complex beast. We can’t predict the future, but it seems
unlikely that macroeconomic forces will power growth as
much in the next decade as in the last.
On innovation, however, there are still grounds for
optimism. Much like broadband opened new markets by
enabling new users to do new value-creating things, new
tools are emerging to enable entrepreneurs to open new
opportunities. Cloud computing and agile software
development are doing this for the common enterprise
with data and the new things we can do with data being
an expansionary growth engine itself. Businesses such as
Snowflake, Hashicorp, Datadog, Amazon and Nvidia all
have expansionary growth opportunities ahead of them in
this context. We added to Hashicorp this quarter partly
because of this thinking, coupled with its ongoing
fundamental progress.
But that’s not the limit of the expansionary engines.
There is still room for internet-enabled ‘democratisation’
that’s driven so much growth over the last decade to
create new markets. While the expansionary engine may
be weakening for some ecommerce companies, there are
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still pockets of the economy where ecommerce is still
expansionary. Shopify seems potentially better positioned
than others as it focuses on smaller merchants who are
still in the process of trying to open up their markets and
reach more participants in an expansionary way. Nontraditional education and credentialing tools are being
provided outside of expensive universities. For example,
each month, nearly 50 million users (and growing) take
Duolingo up on its mission to provide universal access
to education. Similarly, performance-based digital
advertising tools, used to great effect in social media
and search over the last decade, are starting to penetrate
TV advertising via the likes of The Trade Desk’s
programmatic advertising platform for connected TVs.
And then there’s the metaverse – new and infinite worlds
are emerging in which to expand. The online gaming
platform Roblox, a recent addition to the portfolio, is a
good example of this. Its users create worlds in which
to play games, interact, and cooperate on projects.
Companies are already building spaces for users to visit.
In short, new markets are still being created.
We also added to our holdings in Shopify and Roblox
this quarter.

Commentary

For example, your pet dog’s demand for food is the
same as it ever was, but ecommerce has changed how
that demand is addressed. For example, like millions of
others, setting up an auto-ship subscription for pet food
on Chewy.com makes life easier and is better value for
money. Similarly, the need for businesses to engage with
their customers is as important as ever. Twilio’s
engagement and communication platform services are
simply better, more scalable, and more affordable than
the incumbent alternatives. It’s encouraging to see Twilio
adapting to the changing environment and focusing on
reaching profitability sooner, which we will continue
to track.
In the past decade, these growth engines have
contributed mightily to growth investors’ portfolios,
whether that be through the growth in ecommerce,
electric vehicle sales, or streaming video on demand.
These growth engines are still going strong in many
large markets experiencing the early stages of disruption.
Neither inflation, the actions of the Fed, nor recession can
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put the disruption genie back in the bottle. Such factors
may impact the pace of change, slowing some down
while speeding others up. This is something for us to
consider on a company-by-company basis. For example,
this thinking was partly behind our reductions to Netflix
and Illumina this quarter, where saturation, maturity and
competition concerns are beginning to threaten our theses
for these disruptors. Whereas we added to our holding
in Twilio.
So, in the next 10 years, it remains highly likely that
more commerce will be done online, more IT will
migrate to the cloud, healthcare will become more
personalised, transportation will get more electrified,
and so on. The portfolio is well-exposed to this engine.
And the biggest point of all is that this growth engine
is not dependent on the growth of the system itself
(ie economic expansion). Disruption is the trigger.
Growth companies will continue to emerge here.

Commentary

A paradigm shift among the participants in a system is
one example, such as the shifting attitudes about climate
change and sustainability. There is now a demand for
clean energy that simply didn’t exist – or was dormant –
20 years ago. An obvious beneficiary, and indeed a key
player in changing the system in the first place, is Tesla,
whose mission is to accelerate the world’s transition to
sustainable energy. But there are perhaps less obvious,
but still interesting and exciting opportunities for our
companies to play a role in system change and in so
doing, increase their chances for sustainable long-term
growth. We initiated a starter position in Sweetgreen
this quarter, the fast-food chain that aims to build
communities by connecting people with real food.
It’s early in its store rollout (expansionary engine), using
tech to improve the way people can access its product
(disruptive engine) and meeting the increasing demand for
healthy, tasty and sustainable organic meals (replacement
engine). Elsewhere, we engaged with The Trade Desk to
discuss its approach to climate change and the path to net
zero carbon emissions. We were encouraged by the
thoughtful and creative approach the company is taking
and think it can play an influential role in the advertising
ecosystem. Much like it is trying to drive positive change
for the open internet in terms of fraud and political
advertising, The Trade Desk will draw a similar template
for how it approaches the environmental side. Helping to
minimise misinformation around climate change should be
relatively straightforward via the Trade Desk’s platform
and should contribute to progress.
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And if we are approaching a contraction in the
economy, this framework helps us to understand that
when there is a change in one part of the system, it
creates new pain points elsewhere in the system, which
creates opportunities for those offering solutions. In this
case, we could see demand for companies offering
resiliency, agility, and the ability to do ‘more with less’
accelerate. There is an element of this behind the
aforementioned additions to Hashicorp, Twilio and
Shopify. Critically, again, this growth does not depend
on the system itself.
Outlook
In the face of uncertainty, we remain confident that the
long-run engines of growth are still active in the world.
The portfolio is aligned to exploit expansionary,
disruptive and replacement opportunities, and the scarcity
that may come in an economic downturn plays well into
the prospects of those companies we own that enable
their customers to be agile and resilient. We remain
optimistic about the long-term opportunities in front of
the companies in the portfolio. Our investment edge of
long-termism, patience, and focus on structural changes
is at its most important during periods of significant
market uncertainty.

Performance - US Dollar
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Performance Objective
2%+ p.a. above benchmark over 5 years.
The performance target stated is aspirational and in no way guaranteed, nor is it intended to be precise,
and is not used for the purpose of determining or constraining the composition of the fund’s portfolio. We
believe it to be a reasonable estimate of the amount by which we can outperform the relevant benchmark
in the long term through the consistent application of our investment process, taking into account the
opportunity set and the characteristics of the markets in which the strategy invests. Performance may
vary between segregated accounts and pooled funds in different jurisdictions as each structure will bear a
different set of costs. A single performance target may not be appropriate for all vehicles in all
jurisdictions and for this reason our fund specific materials will often refer to ‘material’ outperformance of
a benchmark. Factors that may lead to Baillie Gifford failing to meet our investment performance
objectives in future include a significant change in market characteristics such that our growth investment
style is unrewarded for a period of time; or misjudgement of the prospects for long-term earnings growth
for a significant number of individual stocks in which we invest.
Periodic Performance
Composite Net (%)
3 Months*

Benchmark (%)

Difference (%)

2.9

-4.9

7.7

YTD*

-53.1

-23.9

-29.2

1 Year*

-57.1

-15.5

-41.6

3 Years

5.4

8.2

-2.7

5 Years

9.1

9.2

-0.2

10 Years

12.2

11.7

0.5

15 Years

8.9

8.0

0.8

20 Years

10.3

9.8

0.5

8.9

7.6

1.2

Since Inception
Annualised periods ended 30 September 2022. *Not annualised.
Inception date: 31 August 1997
Figures may not sum due to rounding.
Benchmark is S&P 500.
Source: StatPro, S&P.
US dollars

Discrete Performance
30/09/1730/09/18

30/09/1830/09/19

30/09/1930/09/20

30/09/2030/09/21

30/09/2130/09/22

Composite Net (%)

45.2

-9.3

109.8

30.1

-57.1

Benchmark (%)

17.9

4.3

15.1

30.0

-15.5

Benchmark is S&P 500.
Source: StatPro, S&P.
US dollars
US Equity composite is more concentrated than S&P 500.

Performance - Euro
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Performance Objective
2%+ p.a. above benchmark over 5 years.
The performance target stated is aspirational and in no way guaranteed, nor is it intended to be precise,
and is not used for the purpose of determining or constraining the composition of the fund’s portfolio. We
believe it to be a reasonable estimate of the amount by which we can outperform the relevant benchmark
in the long term through the consistent application of our investment process, taking into account the
opportunity set and the characteristics of the markets in which the strategy invests. Performance may
vary between segregated accounts and pooled funds in different jurisdictions as each structure will bear a
different set of costs. A single performance target may not be appropriate for all vehicles in all
jurisdictions and for this reason our fund specific materials will often refer to ‘material’ outperformance of
a benchmark. Factors that may lead to Baillie Gifford failing to meet our investment performance
objectives in future include a significant change in market characteristics such that our growth investment
style is unrewarded for a period of time; or misjudgement of the prospects for long-term earnings growth
for a significant number of individual stocks in which we invest.
Periodic Performance
Composite Net (%)

Benchmark (%)

Difference (%)

9.8

1.5

8.3

YTD*

-45.6

-11.6

-33.9

1 Year*

-49.2

0.0

-49.2

3 Years

9.2

12.1

-2.8

5 Years

13.3

13.4

-0.2

10 Years

15.3

14.8

0.5

15 Years

11.6

10.8

0.8

20 Years

10.4

9.9

0.5

9.3

8.1

1.2

3 Months*

Since Inception
Annualised periods ended 30 September 2022. *Not annualised.
Inception date: 31 August 1997
Figures may not sum due to rounding.
Benchmark is S&P 500.
Source: StatPro, S&P.
euro

Discrete Performance
30/09/1730/09/18

30/09/1830/09/19

30/09/1930/09/20

30/09/2030/09/21

30/09/2130/09/22

Composite Net (%)

47.8

-3.3

95.1

31.6

-49.2

Benchmark (%)

20.0

11.1

7.1

31.5

0.0

Benchmark is S&P 500.
Source: StatPro, S&P.
euro

Performance - Sterling
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Performance Objective
2%+ p.a. above benchmark over 5 years.
The performance target stated is aspirational and in no way guaranteed, nor is it intended to be precise,
and is not used for the purpose of determining or constraining the composition of the fund’s portfolio. We
believe it to be a reasonable estimate of the amount by which we can outperform the relevant benchmark
in the long term through the consistent application of our investment process, taking into account the
opportunity set and the characteristics of the markets in which the strategy invests. Performance may
vary between segregated accounts and pooled funds in different jurisdictions as each structure will bear a
different set of costs. A single performance target may not be appropriate for all vehicles in all
jurisdictions and for this reason our fund specific materials will often refer to ‘material’ outperformance of
a benchmark. Factors that may lead to Baillie Gifford failing to meet our investment performance
objectives in future include a significant change in market characteristics such that our growth investment
style is unrewarded for a period of time; or misjudgement of the prospects for long-term earnings growth
for a significant number of individual stocks in which we invest.
Periodic Performance
Composite Net (%)

Benchmark (%)

Difference (%)

11.9

3.5

8.4

YTD*

-43.1

-7.6

-35.5

1 Year*

-48.1

2.1

-50.2

3 Years

9.0

11.8

-2.8

5 Years

13.2

13.3

-0.2

10 Years

16.4

15.9

0.5

15 Years

13.3

12.5

0.9

20 Years

12.2

11.7

0.5

Since Inception

10.5

9.3

1.2

3 Months*

Annualised periods ended 30 September 2022. *Not annualised.
Inception date: 31 August 1997
Figures may not sum due to rounding.
Benchmark is S&P 500.
Source: StatPro, S&P.
sterling

Discrete Performance
30/09/1730/09/18

30/09/1830/09/19

30/09/1930/09/20

30/09/2030/09/21

30/09/2130/09/22

Composite Net (%)

49.4

-4.0

100.0

24.7

-48.1

Benchmark (%)

21.3

10.3

9.8

24.6

2.1

Benchmark is S&P 500.
Source: StatPro, S&P.
sterling

Performance- Canadian Dollar
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Performance Objective
2%+ p.a. above benchmark over 5 years.
The performance target stated is aspirational and in no way guaranteed, nor is it intended to be precise,
and is not used for the purpose of determining or constraining the composition of the fund’s portfolio. We
believe it to be a reasonable estimate of the amount by which we can outperform the relevant benchmark
in the long term through the consistent application of our investment process, taking into account the
opportunity set and the characteristics of the markets in which the strategy invests. Performance may
vary between segregated accounts and pooled funds in different jurisdictions as each structure will bear a
different set of costs. A single performance target may not be appropriate for all vehicles in all
jurisdictions and for this reason our fund specific materials will often refer to ‘material’ outperformance of
a benchmark. Factors that may lead to Baillie Gifford failing to meet our investment performance
objectives in future include a significant change in market characteristics such that our growth investment
style is unrewarded for a period of time; or misjudgement of the prospects for long-term earnings growth
for a significant number of individual stocks in which we invest.
Periodic Performance
Composite Net (%)

Benchmark (%)

Difference (%)

9.6

1.3

8.2

YTD*

-49.0

-17.2

-31.8

1 Year*

-53.4

-8.3

-45.1

3 Years

6.7

9.5

-2.8

5 Years

11.1

11.3

-0.2

10 Years

16.0

15.5

0.5

15 Years

11.2

10.4

0.8

20 Years

9.5

9.1

0.5

Since Inception

8.8

7.6

1.2

3 Months*

Annualised periods ended 30 September 2022. *Not annualised.
Inception date: 31 August 1997
Figures may not sum due to rounding.
Benchmark is S&P 500.
Source: StatPro, S&P.
Canadian dollars

Discrete Performance
30/09/1730/09/18

30/09/1830/09/19

30/09/1930/09/20

30/09/2030/09/21

30/09/2130/09/22

Composite Net (%)

50.1

-7.1

111.7

23.3

-53.4

Benchmark (%)

21.9

6.8

16.2

23.3

-8.3

Benchmark is S&P 500.
Source: StatPro, S&P.
Canadian dollars

Performance – Australian Dollar
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Performance Objective
2%+ p.a. above benchmark over 5 years.
The performance target stated is aspirational and in no way guaranteed, nor is it intended to be precise,
and is not used for the purpose of determining or constraining the composition of the fund’s portfolio. We
believe it to be a reasonable estimate of the amount by which we can outperform the relevant benchmark
in the long term through the consistent application of our investment process, taking into account the
opportunity set and the characteristics of the markets in which the strategy invests. Performance may
vary between segregated accounts and pooled funds in different jurisdictions as each structure will bear a
different set of costs. A single performance target may not be appropriate for all vehicles in all
jurisdictions and for this reason our fund specific materials will often refer to ‘material’ outperformance of
a benchmark. Factors that may lead to Baillie Gifford failing to meet our investment performance
objectives in future include a significant change in market characteristics such that our growth investment
style is unrewarded for a period of time; or misjudgement of the prospects for long-term earnings growth
for a significant number of individual stocks in which we invest.
Periodic Performance
Composite Net (%)

Benchmark (%)

Difference (%)

10.0

1.7

8.3

YTD*

-47.0

-13.9

-33.1

1 Year*

-51.8

-5.0

-46.7

3 Years

7.1

9.9

-2.8

5 Years

13.5

13.7

-0.2

10 Years

17.7

17.2

0.5

15 Years

11.2

10.4

0.8

20 Years

9.4

8.9

0.5

Since Inception

9.4

8.2

1.2

3 Months*

Annualised periods ended 30 September 2022. *Not annualised.
Inception date: 31 August 1997
Figures may not sum due to rounding.
Benchmark is S&P 500.
Source: StatPro, S&P.
Australian dollars

Discrete Performance
30/09/1730/09/18

30/09/1830/09/19

30/09/1930/09/20

30/09/2030/09/21

30/09/2130/09/22

Composite Net (%)

57.5

-2.7

97.4

29.0

-51.8

Benchmark (%)

27.9

11.8

8.4

29.0

-5.0

Benchmark is S&P 500.
Source: StatPro, S&P.
Australian dollars

Performance – Attribution
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Stock Level Attribution
Top and Bottom Ten Contributors to Relative Performance
Quarter to September 30, 2022
Stock Name

One Year to September 30, 2022
Contribution (%)

Stock Name

Contribution (%)

The Trade Desk

2.9

Meta Platforms*

1.2

Tesla Inc

1.4

Alnylam Pharmaceuticals

1.0

Alnylam Pharmaceuticals

1.0

Tesla Inc

1.0

Netflix

0.9

Paypal*

0.5

CoStar

0.7

Watsco

0.4

Penumbra

0.7

CoStar G

0.4

Cloudflare

0.7

Alphabet Inc Class A*

0.3

Snowflake

0.6

Adobe Systems*

0.3

Watsco

0.4

JP Morgan Chase & Co*

0.3

0.4

Alphabet Inc Class C*

Amazon.com

0.3

Moderna

-0.7

Shopify

-8.8

Zoom

-0.6

Wayfair

-5.1

Roku

-0.6

Moderna

-5.1

Apple*

-0.4

Roku

-3.5

10X Genomics

-0.3

Twilio

-3.4

Shopify

-0.3

Carvana

-2.8

Wayfair

-0.3

Snap

-2.5

NVIDIA

-0.3

Affirm

-2.4

Doordash

-0.2

Netflix

-2.3

Snap

-0.2

Zoom

-2.0

Source: StatPro, S&P. US Equity composite relative to S&P 500.
The holdings identified do not represent all of the securities purchased, sold or held during the measurement period. Past performance does not
guarantee future returns. A full list showing all holdings’ contribution to the portfolio’s performance and a description on how the attribution is
calculated is available on request. Some stocks may not have been held for the whole period. *Stocks not held in the portfolio.
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Top Ten Holdings
Stock Name

Description of Business

% of Portfolio

Tesla Inc

Electric vehicles, autonomous driving and energy company

9.1

The Trade Desk

Advertising technology company

8.1

Amazon.com

Online retail and computing infrastructure company

6.1

Moderna

A clinical stage biotechnology company

5.6

Shopify

Cloud-based commerce platform provider

4.5

CoStar

Provides building-specific information to the United States
commercial real estate industry and related industries

3.9

Alnylam Pharmaceuticals

Drug developer focussed on harnessing gene silencing technology

3.3

Watsco

Distributes air conditioning, heating and refrigeration equipment

3.1

Netflix

Subscription service for TV shows and movies

2.9

Abiomed

Manufacturer of medical implant devices

Total

2.9
49.6

6
5
1

4

Sector Weights

(%)

1

Consumer Discretionary

24.9

2

Information Technology

24.4

3

Health Care

21.3

4

Communication Services

16.2

5

Industrials

7.0

6

Financials

4.5

7

Materials

0.9

8

Real Estate

0.4

9

Cash

0.4

2
3

Figures may not sum due to rounding.
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Voting Activity
Votes Cast in Favour

Votes Cast Against

Votes Abstained/Withheld

Companies

4 Companies

2 Companies

None

Resolutions

24 Resolutions

7 Resolutions

None

Long-term investing and sustainability are inextricably linked
In the US Equity Growth Team, we define 'sustainable' as the ability to
balance value creation with value capture
Companies that capture more value than they create will not survive in
the long run. Companies that create more value than they capture will
thrive

Company Engagement
Engagement Type

Company

Corporate Governance

Chewy, Inc., Netflix, Inc., Peloton
Interactive, Inc., Twilio Inc.

Environmental/Social

Coursera, Inc., Duolingo, Inc., The Trade
Desk, Inc., Wayfair Inc.

AGM or EGM Proposals

Abiomed, Inc., Snowflake

Notes on company engagements highlighted in blue can be found in this report. Notes on other company
engagements are available on request.

Governance Engagement
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Company

Engagement Report

Coursera, Inc.

Objective: To understand how the company is approaching ESG activities and reporting
and to communicate our NZAM commitments.
Discussion: We were pleased to hear that the company's ESG efforts are already
underway, including a new hire and a materiality assessment. Scope 1 and 2 reporting
should be out in the next year, but they want to be thoughtful about what are really
material issues for the company before they put together a full ESG report.
Outcome: We are glad to see that the company is already taking action and that they are
being thoughtful in their approach. We will monitor their progress.

Netflix, Inc.

Objective: We spoke with investor relations about planned changes to Netflix's executive
compensation policy.
Discussion: Netflix has an unconventional pay plan whereby staff can choose how to
receive their pay, either options or cash. Options are automatically vested when granted.
This different approach to compensation is consistent with the company's general
approach to matters of culture and corporate governance. It has been an attractive
characteristic for our investment in the business. In response to high shareholder
opposition votes on the pay resolution, Netflix is considering several amendments to
assuage shareholder concerns. We learned that these proposed changes include ensuring
a minimum percentage of pay to be equity-based, a new annual bonus plan and a new
minimum one-year vesting period for option grants. We outlined our belief that changes
should only be made if the board believes they support the long-term strategy of the
business. Recent governance amendments which have declassified the board, removed
supermajority voting requirements and replaced plurality voting with majority voting have
been enacted after the board decided those practices were no longer necessary. In
contrast, the proposed changes to pay appear to be directly in response to shareholder
dissent.
Outcome: At the 2022 AGM we were in the minority of shareholders which supported the
executive compensation resolution. Whilst we believe corporate governance practices
should evolve over time, we are not convinced the proposed changes to executive pay are
necessary or improve the compensation plan. Realised compensation at Netflix is aligned
with long-term shareholder returns. We will monitor the impact of the proposed changes
and continue our dialogue with the board.

Governance Engagement
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Company

Engagement Report

Peloton Interactive, Inc.

Objective: We met with Peloton Interactive CEO Barry McCarthy and recently appointed
CFO Liz Coddington to see how the company is progressing to remain solvent and
increase its adaptability to turn the business around.
Discussion: Barry McCarthy was forthright in stating that his principal accomplishment
since arriving at Peloton was avoiding bankruptcy. He noted that Peloton recapitalised the
business and fixed problems in its supply chain. None of that contributed to the growth of
the business, but all of it was essential. His priority now is to pivot and focus on growth.
Barry McCarthy has brought in new expertise to help with this transition: Liz Coddington
as CFO and Andy Rendich as head of the supply chain. Liz Coddington worked with Barry
McCarthy at Netflix and joins from Amazon's AWS business. She is expected to improve
communications across functions and add financial discipline to Peloton. Andy Rendich,
also ex-Netflix, is expected to fix and improve the manufacturing supply chain. In its pivot
to growth, we discussed Peloton's business model adaptations to broaden the
addressable market, particularly by reaching more value-conscious customers through
'Fitness-as-a-Service', certified pre-owned, and the app-only product. We also discussed
progress on the extensive cultural turnaround that Barry McCarthy is leading at Peloton,
where the concept of talent density is his core management principle. He believes that
each capable addition to the company's leadership brings a multiplier effect that quickens
the pace of cultural change, as new senior leaders exhibit new behaviours and
expectations from their direct reports and this cascades through the organisation. He also
believes there is a concomitant acceleration in the pace of innovation underway at the
company.
Outcome: While the financial position now appears less precarious, quarterly burn has
reduced significantly, member engagement remains above pre-pandemic levels and
Peloton has continued to gain market share, the company still has plenty of challenges on
its plate. We continue to monitor its progress.

The Trade Desk, Inc.

Objective: We met with Chris Toth, head of investor relations, to begin a dedicated
conversation on The Trade Desk's potential for positive climate impact.
Discussion: The first part of the discussion focused on The Trade Desk's own climate
basics. The company is getting ready to disclose its own direct emissions and is thinking
about long term renewable energy purchasing and plans for net zero. Scope 3 boundaries
are a challenge, but that took us neatly into a discussion of The Trade Desk's potential for
broader system influence. The company is seeing clear client and supplier focus on
'climate quality', which brings a focus on ad content and placement. The company has
already set quality standards for political advertising and sees scope to extend and apply
these in the climate space.
Outcome: As expected, The Trade Desk is thoughtful and open about its thinking and
approach to climate, which goes beyond its own operational emissions. We need to keep
the conversation going as the company considers a clear public stance.

Governance Engagement
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Company

Engagement Report

Twilio Inc.

Objective: We had a call with the board to discuss management turnover, planned
changes to the executive compensation plan and board composition.
Discussion: There have been several changes to the executive management team in the
last year. We discussed the reasons for these changes and learned that the board believes
it has established a high-class leadership team, with talent across the company markedly
enhanced too. Changes to executive pay include the introduction of performance targets
for executive equity awards. The board is seeking to be more intentional about the manner
in which it incentivises and rewards management by providing clear financial objectives.
We also discussed equity issuance, as the share count has increased significantly in
recent years. We learned that the board took decisions to strengthen Twilio's balance
sheet and discussions are ongoing about how they can manage the equity burn rate going
forward. Finally, we discussed board composition where we have identified several
directors with a large number of directorships. We learned that the board does not set a
limit on the number of positions a director can maintain at one time. It does not want to
impact its ability to attract good directors and believes these other roles provide valuable
experience and expertise to the Twilio board.
Outcome: The past year has seen several important changes at Twilio which are relevant
from an operational and corporate governance perspective. We will continue to engage
with the company and monitor developments, as it is currently too soon to determine what
impact they will have on the business over the long term.

Wayfair Inc.

Objective: We met with Derek Oliver, the head of corporate sustainability, as part of our
ongoing engagement on the company's environmental impacts and ambitions.
Discussion: We identified Wayfair as a climate and environment engagement priority back
in 2020. As a platform aggregating the (primarily) furniture products of over 23,000
suppliers, many from Asia, and matches them with millions of customers, mostly in the US
and Europe, it has huge potential for positive influence. Its levers run across raw materials
and durability, through logistics, to customer choice and, ultimately, reuse or disposal.
Management recognises the potential and is working on supplier education and have
introduced some sustainability labelling for consumers. However, it seems a landscape
that is still very fragmented and lacks sufficient regulatory frameworks.
Outcome: This was a useful follow-up to our meeting with the CEO in June. It was a
working exchange of ideas covering emissions reporting, the evolution of low emissions,
freight, supplier engagement and customer influence. We will continue the conversation
into 2023.
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Votes Cast in Favour
Company

Meeting Details

Resolution(s)

Voting Rationale

Tesla Inc

Annual
08/04/22

7

We supported the resolution requesting additional
disclosure on the company's efforts to address
harassment and discrimination in the workplace.
We believe quantitative disclosure would help us
understand and monitor the company's efforts.

Tesla Inc

Annual
08/04/22

9

We supported the resolution requesting a report on
the impact of using mandatory arbitration in line
with our voting approach in 2020 and 2021. We
believe increased transparency would help us
better understand the company's use of the
practice and any implications for workplace
practices and culture.

Companies

Voting Rationale

Abiomed, Chewy, Snowflake Inc, Tesla Inc

We voted in favour of routine proposals at the aforementioned
meeting(s).

Votes Cast Against
Company

Meeting Details

Resolution(s)

Voting Rationale

Abiomed

Annual
08/10/22

2

We opposed executive compensation due to
concerns with the structure of the plan including
short term performance targets within the long term
plan.

Tesla Inc

Annual
08/04/22

10

We opposed the resolution requesting a report on
how the company's corporate lobbying is aligned
with the Paris Climate Agreement. Given Tesla's
core mission is to accelerate the world's transition
to sustainable energy and its entire business
strategy is in alignment with the Paris Agreement,
we believe additional disclosures would be a
burdensome with no real benefit to shareholders.

Tesla Inc

Annual
08/04/22

11

We opposed the resolution requesting the
company adopt a policy on freedom of association
and collective bargaining. These rights are
enshrined in the National Labor Relations Act and
like any US company, Tesla must comply with the
law and this is not a matter for company policy.

Tesla Inc

Annual
08/04/22

12

We opposed the resolution requesting a report on
the company's policies will go on to eradicate child
labour in their battery supply chain by 2025. We
think the company's efforts have already been very
comprehensive in this area and view another report
as unnecessary.

Tesla Inc

Annual
08/04/22

13

We opposed the resolution requesting a report on
the company's water risk exposure. The company
already provides detailed disclosure and has stated
its intention to continue to increase the level of
disclosure in future Impact Reports.

Tesla Inc

Annual
08/04/22

6

We opposed the resolution requesting the
company adopt proxy access. We believe the
resolution as stated would not be in the best
interests of shareholders and could leave the
company open to very small shareholders, with a
very specific agenda, to target the company.
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Company

Meeting Details

Resolution(s)

Voting Rationale

Tesla Inc

Annual
08/04/22

8

We opposed the resolution requesting a report on
board diversity. We continue to have good
discussions with the company on board
refreshment and have confidence in their approach
to identify quality directors.

Votes Abstained
We did not abstain on any resolutions during the period.

Votes Withheld
We did not withhold on any resolutions during the period.
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New Purchases
Stock Name

Transaction Rationale

Sweetgreen

We have taken a new holding in Sweetgreen for the portfolio. Sweetgreen sells salads to a fast
food model and is part of the structural consumer trend towards healthier eating. The company
is early in its opportunity - they have 170 stores in the US, with a long-run target of 1000+ stores
in a decade, and there are multiple levers management can pull for growth beyond store
expansion: increased customer engagement, expanding channels, and driving store profitability
through automation. It has positive store economics and plans to hold general and
administrative costs flat while continuing to increase store count, driving leverage and the
company towards profitability. We are also encouraged by Sweetgreen's shift toward a
suburban store mix, which brings stronger margins. The company has built up a strong network
of local suppliers over the last decade, and we are impressed by the long-term mindset of the
three founders who still run the business, and the experienced team they have built around them
to scale to the next level.

There were no complete sales during the period.

Legal Notices
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MSCI

Source: MSCI. MSCI makes no express or implied warranties or representations and shall have no liability whatsoever with
respect to any MSCI data contained herein. The MSCI data may not be further redistributed or used as a basis for other
indexes or any securities or financial products. This report is not approved, endorsed, reviewed or produced by MSCI. None
of the MSCI data is intended to constitute investment advice or a recommendation to make (or refrain from making) any
kind of investment decision and may not be relied on as such.

S&P

The S&P 500 and S&P Global SmallCap (index) are products of S&P Dow Jones Indices LLC or its affiliates ("SPDJI") and
have been licensed for use by Baillie Gifford & Co. Standard & Poor's® and S&P® are registered trademarks of Standard &
Poor's Financial Services LLC ("S&P"); Dow Jones® is a registered trademark of Dow Jones Trademark Holdings LLC
("Dow Jones"); and these trademarks have been licensed for use by SPDJI and sublicensed for certain purposes by Baillie
Gifford & Co. Baillie Gifford & Co product(s) is not sponsored, endorsed, sold or promoted by SPDJI, Dow Jones, S&P,
their respective affiliates, and none of such parties make any representation regarding the advisability of investing in such
product(s) nor do they have any liability for any errors, omissions, or interruptions of The S&P 500 and S&P Global SmallCap
(index).

